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[3%#2m %] | 1. Introduce to Social Science Research
2. The Meaning of Theory and Its Role in Research
3. Theory Construction & Paradigm
4. Research Problems and Hypothesis
5. Constructs, Variables, and Relations
6. Measurement and Scaling Methods
7. Research Design (1)
8. Research Design (2)
9. Qualitative Research

10. Case Study Research

11. Survey Research

12. Data Analysis

13. Comparative Research

14. Research Ethics

15. Presentation and Style: The Chicago Manual

[# 3]
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EE A LWFHC)E) (354 | ERT- - EES- (3P

[FAz B %]

This course is designed to provide students with theories and application
psychometrics, causal modeling, and other business research related methods.
Students will have chances to become familiar with LISREL 8 and to write a

publishable paper by the end of the semester.

ESANS

1.What is Scientific Research

2.Experimental Design &Multivariate Analysis
3.Reliability

4.Validity

5.Variable Relationships

6.Individual project Presentation

7.The Concept of Structural Equation Modeling
8.LISREL Applications: CFA vs. EFA
9.Re-specification of Model and Path model
10.LISREL Application: SEM with Latent Variables
11.Reflective VS. Formative indicators and Two group path
12.LISREL Applications: Multiple Group Analysis

[# 7x]
355625001 %ﬂﬂﬁ%{{ﬁﬂ;}(xﬁ) 35S | GEE-  GEE- |3
(A2 b ] |1 B3 @G #igs 2 L B g8

2. iE> ?E“’E“’Fm\,\,‘a,ﬁ%

EZANS

1.The Evolution of Strategic Management
2.Behavior theory of the firm

3.Transaction costs Theory

4. RBV and dynamic capabilities

5.The Theory of the Growth of the Firm
6.Agency theory

7.Interorganizational collaboration
8.Competitive dynamics

9.Competition and cooperation/ Co-opetition
10. K v ¢ A7

[#3x]
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Re PR MAHC)E) |35+~ |eP%- gBEF- 3@

[FAz B %]

To strenghten PhD students' skill of writing academic papers in the area of strategic
management.

ESAN

Each student has to present a proposal based on literature review on recent papers
on SMJ AMJ AMR or JIBS in each week. We would like to discuss proposals
during the class and give some suggestion and comments for the future research.

[#3x]

355641001

A% & ER% (F) 3EL | hEE- - GEE- 3P

[#%A2 P 1]

The intention of the course is not to familiarize students with the current literature
on international business or international management, but rather to lay them a solid
theoretical foundation for academic research in international business.

EZANS

Overview of course objectives and topics covered
Trade theories

Theoretical developments in the 1960°s
Theoretical developments in the 1970’s

Political aspects

Entry strategies

Recent developments

[# 1]

355630001

R & ¥ P = (F) 3s | fEE- ~EEEC- |3

[3eA2 P 1]

The course provides a forum for discussion of various issues related to international
management and strategy. The topics include the following: headquarters-subsidiary
relationships, cultural and political environments of multinational firms,

international knowledge management, and other international strategy related issues.

ESANI

External (cultural, institutional and political) environments of MNEs
Headquarters-subsidiary relationships

International Knowledge Management

Emerging Market Firms

China Outward FDI

Business Groups

Internationalization of State-owned Enterprises

[ 3]

(e ) & (A p 7 ) ks y Ry ERBRGFARFRELZ BB E -

MR EF A Lrg e TR T ELF R E A APM YRR -
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[# 1]

355582001 | B 75 A3 (F) 3L | ERE- ~ERF - |3

[#42 P #%] | The purpose of this class is to provide doctoral graduate students with an in-depth
understanding to topics of organizational behavior. Through lectures, assignments,
discussion, and writing up a research proposal, students are expected to gain skills
and abilities relevant to independently conducting original research projects in the

area of organizational behavior.

[4Zp ] | Theory

Introduction to OB Research

Job Performance

Organizational Commitment and Identification
Important theories in OB: Exchange, Justice, and LMX
OCB & DB

Personality & TAT

POS

Creativity

Leadership & Abusive supervision
Organizational Politics

73]

P [F%‘fi? %] [F%‘filj\ F)WEET Ry EREX F%‘fi?’tﬁﬂ;#’% 2o PAR S W - o

P SIE B R JL I E R S ST TR ST RO S I
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38 A

Rusdb 2 4 FTRER (F)

EPE- - pPE-

301 pE

[FAz B %]

Strategic human resource management (SHRM) is an important study issue in

human resource management research. The objectives of this course are to make

students deeply understanding the concepts, approaches, theoretical bases, major

study issues, and research methods of SHRM research. Hope students will have the

abilities to conduct SHRM research.

ESANS

The Concept of SHRM

Theoretical Basis of SHRM (1)

Theoretical Basis of SHRM (2)

HRM and Organizational Performance
Mediating Mechanism of HRM-Performance Linkage
Internal and External Fit in SHRM Research (1)
Internal and External Fit in SHRM Research (2)
Flexibility in SHRM Research

HRM and Employment Relationship
Multi-level issues in SHRM

Executive SHRM

Cultural difference and HRM

Progress and Prospect of SHRM

[# 3]

355656001

38 A

4 FREE (D) E)

301 p

[#Az P 1]

Apfr e L 4 B OBHR 2 #7

o

EFE- gPE-
E

Z M EA 2 H

[FeAz 7 ]
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Enhance the journal writing ability in hope of getting published ASAP

ESANS

FREEFF o M SEATHF Y 202 o

[ 1]

355539001
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The topics covered in this class will consist of two modules. The first one is an
introductory module to the analysis of inventory, and will begin with the discussion
of the inventory system with certain demands, including EOQ, EPQ, all unit
discount order quantity, and incremental discount order quantity. Then, we focus on
the uncertain demand case in the second week. Next we study a case to combine the
theory with practice and play an ordering game to recognize the differences of
max-max, max-min ordering policy. The second module accounting for two third of
the class includes MRP, ERP, JIT, quality, variability, scheduling, TOC (theory of

constraint), queueing, purchasing, and decision making.

[FeAz 7 ]

[ Module I Inventory management )
1. Introduction
2. Inventory Management with Deterministic demand
3. Inventory Management with Stochastic Demand
[ Module IT Important Concepts/Theories in Production ]
4. MRP/JIT/ERP
5. MRP/JIT
6. Quality
7. Scheduling

[# 7x]
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3.
ABARP g AFBE LIS KA T RBiedh T H B HF E o

[Ptz 7 1

I . MARKETING THEORY AND THOUGHT
II. STRATEGIC MARKETING AND THE FUTURE

[# 3]

355650001

FHEL R ) 3EA | hFEE- GEE-

[FhA2 P %]

The purpose of this course is to familiarize you with:

the design, administration, and limitations of survey research;

the basics of qualitative research, observational research, and experimentation
in marketing;

the basics of sampling in survey research; and

the logic and presentation of scholarly research, especially in reviews of the
extant literature by meta-analysis.

EZANS

This course will cover some of the major processes in the marketing research, such
as questionnaire design, sampling, and data collection. However, it is not the major
concern as how to conduct the marketing research, instead, to explore the research
opportunities in the survey research. This is an independent study in the doctoral
level. Students are expected to independently work on a research project.
Therefore, each student should conduct a research relate to survey literature.
Potential topics include but not limit to, theories form consumer behavior and
cognitive psychology are perfectly welcome to serve as the foundation of your

research. In addition, survey issues in the internet context are also a popular one.

[ 2]

355605011

FHEERP L -SRRE F) |35~ |£BF-EHF- |3F
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This course is an independent study in the doctoral level. Students are expected to

independently work on a research project.

[FRAZP % ]

Brand Extension
Family Brand (Brand Portfolio)
Brand Alliance

[# 7x]
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The objective of the course is to provide a solid base of knowledge in multivariate
data analysis as well as training in statistical computer software skill. In addition,
how the multivariate data analysis is used for the research problems will be
discussed. The course objectives are fulfilled through class lectures, reading

discussions, exercises practices, tests and term projects

ESANS

Introduction

Examining Your Data & Multiple Regression Analysis
Factor Analysis & Canonical Analysis

Conjoint Analysis

Multiple Discriminant Analysis and Logistic Analysis
Anova and Monova, Cluster Analysis
Multidimensional Scaling & Correspondence Analysis
Structural Equation Modeling (1)

Structural Equation Modeling(2)

Categorical Data Analysis (1)

Categorical Data Analysis (2)

Hierarchical linear Modeling (1)

Hierarchical linear Modeling (2)

SAS data mining session

[#3x]

355668001

V3% ) 3ES | GHE- GREEC (3

[3eA2 P 1]

This course is an independent study in the doctoral level. The topics of this semester
are the advanced issues in information process, pricing, and classical theories.
Students are expected to independently work on a research project. Therefore, each
student should conduct a research relate to marketing or consumer behavior by the
end of the semester.

EZANS

Introduction, Research Motivation and Experimental Design
Theories of Attitude and the Role of Marketing Theory
Similarity

Prospect Theory and Mental Accounting
Assimilation-Contrast Effects

Longitudinal Experimental Design

Moderators and Mediators

Regulatory Goals

Heuristic/Systematic Model (HSM)

Elaboration Likelihood Model (ELM)

Involvement

Product Knowledge

Range Theory

Accessibility-Diagnosticity in Brand Extension
Consumer Perception

Naive Theory

(3]
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This course is designed to provide students with basic concepts regarding scientific
research methods, approach, and framework development in the business related
fields. Students will have chances to become familiar with basic research-orient

thinking and develop their own tentative frameworks by the end of the course.

[FAz 71

[#3x]
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In academic research, strategy is the study of superior performance in competitive
interactions. In business, it is the collection, organization and conduct of activities
that guide or explain what an organization does and how well it does it. The
primary objective of this seminar is to help doctoral students develop a knowledge
and understanding of the major theories, issues and contributions in the field of
strategic management. Due to time constraint, each meet will aim to discuss two
papers and the students are encouraged to read relevant and new papers by

themselves.
[Befep 7]
[% 3x]
355501001 FELAMEFTHAREGE) (354 | fBA- ~ A |14=3554 )
ESARS —‘%%ﬁ%ﬁﬁk?ﬁ%%ﬁA%mﬁ%%éﬁhwwmp%%’v#ﬁ%
BEEE R s R EENRITHE NG ENREYE TEa g L ¥

G
SR T4
oAl E
BoEAILE R
Frs tiealpl e

SRR

AE s B~ BT AR
RE E R 5% £ AT
Bl BB A AT LR
F 8 5 R R S A AT
4ER B ERTE EAIFT
FEAEER 2 FABL R
S LR EY Y LG
[FRAzr 7]
[#% 1]
MR R ) & (fEp 7)) ks kg ERRRGARRFREZ FE B E -
P :F FHE L "Fv' A LTIA ¥y EyE2 8y £ & DBA A o

26




£ F A LR AT A

R+ F ¥R

EF 4 Eisgire (REFAKUEL)

(E
e

o bl
| T
i
é.;.
A
.
ﬁﬂ
it

B i3 A2 (0 £ 4 )

s £4 [44 o sl

BiiGE 0 ] | L []

[]

B 3 A (3 £ A)

[

iy Fr |24

i
]
L
&
&
%}:
e

A REFRT 3 []

P LA T EY

1. L]
(AR HRGC FEI for - fEe ) |2 ]
LR Fr |24 5 0
1. L] " ]
2. L] 5 ]
3 L s, u
4. L]
5. ] EE T =i

B LA ' TDIET

MY Fr AR e AL e Tyt T LB E AN YRR L g -

MELFTE A FER b k2 AR e FR S A EA G R DNESEI o BT X
FriEiRis st B2 o

27




g4 Eisiase (BEEL KIIEN)

AR
E L

Mo i3 FA2(12 £ 4) LRV & T
A2 A Er | =% FAe LA gL | 2%
gﬁq’lrm«' 0 |:| 1 D
»ERET 1.5 | |0 |2 n
BE AL 3 H
Flempimy i 2 [] A& BAE B A

B % 11 N\ A
BE 2R LR 9 O | g+
BRI R 2 o | =
S 2 X .5 O | [
4 BF G HAR

A LH o | 2%
1 o A& MR R AT
' Wt & A g0 | 24
2. L]
3. L]

MREFPGFHRBFTGHREF B LFIEA R e B E7R2 85 & & DBA 34 -

ME LT EP P e S D EAG fh F R NERIRd > B @ X
PRI L

28




b8 i—#1s

W

Rsicx BER g

¥4

g

L A

t R

&/

Frk

_ FER_

8 gy

sE0L0]
+Og040]
+Og040
+Og040

B ER

£ gy

[ JE[A[]
[ JE[A[]
[ JE[JA[]
[JEJA[]

- ¥ 3

g4

sOE0x0
w00
w00
s 0x0

- ;3

g4

2040
2040
«0E040]
2 [JE040]

_ FER

£ gy

«0E040]
2040
2040
20040

29




ks

ELE S
ok
R ER 2R

3=

I 3 B SR EFPE ’5"?.353%‘3 =

FEAATREREEL

I

EX RS

FRER-CFEFFRSREL

FOREFEY o Esay
2 RFEE

AL Fo

1:

FRoAFLEpEEL

EAE2s

%ﬁii;%%v‘é
R R R i
L

EAE2s

EEE T LR T 2
FRE A FEATE L B R R R | fEAmE
i Y
Foas smpofigpEpmps | DAEFEEROAER L L
EEJ_ #%gg S
g FREFRAFARRT FHE Feg2-F§fe
PO R LT I L

d

% R4
R EE L

B RITARAAF

L AT RAFL

ARERAEH AR
CELREE

2 WP R R
g1

AEAAFTRER

ELE:S
SR ENEES

EFRPRFEEAEALS Pﬁ(&,?;@
B

ot
fhEFmE g
(MBA ¥ =8 42)a =

Rrcis A FRET LS (L

F'EE ¥~ Regp s
PO RER W ) s
Fgﬁl’f‘rggﬁlji

30

o

o

Fr

o

o




ks

R EE

3

SHE =

yoft

FRFL AR e L

S FREE S

N BE1E

o
i
el
X

ELEis

DEFSEEY ¥

A5 o4 AT = N A o4
ﬁ\“é?g‘,%r “é’

TETFAI2 A3

ey

fig
i
o
v
%

ELEiN

Rl
&

=
b
’

3

/'ﬁ'Eﬂz‘ N
N ﬁi;}j;f«?ﬁ' N

Dy
o e

4y

=

|\

fig
i
o
v
%

=
s
H
¥
Nd

3%

#®

Fr
St
g
i
V&

b ]
R

P

N S
=

w

t

e

e

N

14—

5
‘
N>

oy
’

W

"
wz
=4

o

o
ol |~ e

i

>
e
I Wiz
&
_“.‘1}

La S
=3
b

Fr
St
g
i
%

=
s
EH g | o
e
ot
_‘3‘1}

’

i

R ER A T

L

s
&
- |
o | =
|\ ey
L%
p
T

¥

>
e
&3

w
MR

Mo | b
T

Bk 4l R B
- FRARTE S Ey i (B4 FEREF I -
Al Fod . . | EFERE
fefh 4 Fl~F TR EIEE
=
o » RRAAFE LB FL
gk ERESLFIREAEEG L Ly
. o /4} N f}‘- =N L /,"
Bl Ho e PRISKIT e CRBRER | EFR g
g

LELE S s

WHEE X
LR R

B
b 3E
© &
< T2
%2 /
o
& ok
1“13&-
o
& o=

£
e
s
¥
%




B3z
NVAN
/Cl RE &

_hei




	企管(博)
	Contents
	2017-06-企管系博士班_(課程手冊)



