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1 g a4 (Research ability)
BRI ELER

t (Cultivate research approaches and abilities)
I~ AT R JRARPREZ A A4
12 (Ability to identify, analyze and solve problems)
EEABATENEZ AATL Y 20 4
I3 (Emerging issues in business management and creative thinking ability)
14 WL S RFTET I HYERL R EF A2

(Independent thinking, innovative research, thesis writing and professional publication abilities)
2 |k#i4 ( Teaching ability)
B B2 merecd

1 (Case-study comparison and reform of domestic enterprises)
2R AT RER B RA R
2-2
(Application and thorough analysis of international management case-studies and literature)
2.3 EFRERT IR EF 2 ARTEE KT
(International perspective enabling persistent and innovative business management education)
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24 (Outstanding educators with professional knowledge in the field of management studies)
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2 (Ability to utilize and integrate expertise in fields related to business management)
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(Possession of business ethics and social responsibility values)

3 a2 i 4 ( Academic exchange capacity )
LR REF AL

(Equip students with international language and communication ability)
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bt
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R
Bz

[##zmn %] | 1. Introduce to Social Science Research
2. The Meaning of Theory and Its Role in Research
3. Theory Construction & Paradigm
4. Research Problems and Hypothesis

5. Constructs, Variables, and Relations

6. Measurement and Scaling Methods

7. Research Design (1)

8. Research Design (2)

. Qualitative Research

10. Case Study Research

11. Survey Research

12. Data Analysis

13. Comparative Research

14. Research Ethics

15. Presentation and Style: The Chicago Manual

(o]

[# 1]
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[BAzp 2]

This course is designed to provide students with theories and application
psychometrics, causal modeling, and other business research related methods.
Students will have chances to become familiar with LISREL 8 and to write a
publishable paper by the end of the semester.

[BAzp %]

1.What is Scientific Research

2.Experimental Design &Multivariate Analysis
3.Reliability

4.Validity

5.Variable Relationships

6.Individual project Presentation

7.The Concept of Structural Equation Modeling
8.LISREL Applications: CFA vs. EFA
9.Re-specification of Model and Path model
10.LISREL Application: SEM with Latent Variables
11.Reflective VS. Formative indicators and Two group path
12.LISREL Applications: Multiple Group Analysis

[# 2]

355625001

PREHEWFH(EE) 3~ | EHE- ~ERFE- |3

[BAzp 2]

1 Brias A AL 2 1 B 5B

2. FIRILA 2 LRI

[z %]

1.The Evolution of Strategic Management
2.Behavior theory of the firm

3.Transaction costs Theory

4.RBV and dynamic capabilities

5.The Theory of the Growth of the Firm
6.Agency theory

7.Interorganizational collaboration
8.Competitive dynamics

9.Competition and cooperation/ Co-opetition
10. K v¢ § AT

[# 2]

(AP R o (BAep 73 ) WEEd > 2 ERB R RAKFHRE2Z AL 5 E

M FP AR EE AL e TR T LR E A APM YRR R -
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[BAzp 2]

To strenghten PhD students' skill of writing academic papers in the area of strategic
management.

[z %]

Each student has to present a proposal based on literature review on recent papers
on SMJ AMJ AMR or JIBS in each week. We would like to discuss proposals
during the class and give some suggestion and comments for the future research.

[# 1]

355641001

A% E2% (&) 3L | GRE- LBE- 3@

B

The intention of the course is not to familiarize students with the current literature
on international business or international management, but rather to lay them a solid
theoretical foundation for academic research in international business.

[ 7]

Overview of course objectives and topics covered
Trade theories

Theoretical developments in the 1960°s
Theoretical developments in the 1970’s

Political aspects

Entry strategies

Recent developments

[# 2]

355630001

R & F2e3 (§) 3EAL | (BB~ LPEE- 3R

[BAzp 2]

The course provides a forum for discussion of various issues related to international
management and strategy. The topics include the following: headquarters-subsidiary
relationships, cultural and political environments of multinational firms,

international knowledge management, and other international strategy related issues.

[z 7]

External (cultural, institutional and political) environments of MNES
Headquarters-subsidiary relationships

International Knowledge Management

Emerging Market Firms

China Outward FDI

Business Groups

Internationalization of State-owned Enterprises

[# 2]

KOFHARPHR] & (FEr 7] Endy > kg 2 RRXFARRFRELHESHSF -

S FT AR EF L e TRt TH LR R MR SR
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A3 FRERAGE) 3F~L | EREE- - EBE- (3R

[BAzp 2]

BARFAS FRERE ] A A AL G B N

[Fefp 7]

o ER G R &Y R
/.-—Fmﬁ‘g\!"

[ 3]

355582001

EHE P (E) 3§~ | GfE- - GHE- [31F

[3A2 P ]

The purpose of this class is to provide doctoral graduate students with an in-depth
understanding to topics of organizational behavior. Through lectures, assignments,
discussion, and writing up a research proposal, students are expected to gain skills
and abilities relevant to independently conducting original research projects in the
area of organizational behavior.

[z 7]

Theory

Introduction to OB Research

Job Performance

Organizational Commitment and Identification
Important theories in OB: Exchange, Justice, and LMX
OCB & DB

Personality & TAT

POS

Creativity

Leadership & Abusive supervision
Organizational Politics

[# 2]

MOIFHARD ) & (fep 7)) sy Ry ERFRGERFFR G5B 55 F

ST R EF AL T LS AP R SR
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[#k#2 P #%] | Strategic human resource management (SHRM) is an important study issue in
human resource management research. The objectives of this course are to make
students deeply understanding the concepts, approaches, theoretical bases, major
study issues, and research methods of SHRM research. Hope students will have the
abilities to conduct SHRM research.

2E_fe A % The Concept of SHRM
[HAzr 71 Theoretical Basis of SHRM (1)
Theoretical Basis of SHRM (2)

HRM and Organizational Performance
Mediating Mechanism of HRM-Performance Linkage
Internal and External Fit in SHRM Research (1)
Internal and External Fit in SHRM Research (2)
Flexibility in SHRM Research

HRM and Employment Relationship
Multi-level issues in SHRM

Executive SHRM

Cultural difference and HRM

Progress and Prospect of SHRM

[ 3]

355656001 A4 FREELFE(D)GE) 3~ | EEE- ~LEE- 3'J‘F‘-lh

[Befz P tR] | A apeet i L2 5 #3005 OB/HR e iH A7 g “T 7 2 AL
Ji o

[zl ] | sfep 7 % K& dpw A
(L)ip & &2 szt o 45

(2);; ;L-z 2 —:‘;J.

Q) 7 & % e da it

(4) 8 & RAEE -

[# 5] APFAH LI E 22 FRE AT (FFRELIT) ¥ -

(AP ) 2 (Hfep 3 ) WEEd Rk ERF R BRI/ EL e 5B

MEFPGHR e (B L jwe Tigyez T LT E PR Y RT v L8 -
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The topics covered in this class will consist of two modules. The first one is an
introductory module to the analysis of inventory, and will begin with the discussion
of the inventory system with certain demands, including EOQ, EPQ, all unit
discount order quantity, and incremental discount order quantity. Then, we focus on
the uncertain demand case in the second week. Next we study a case to combine the
theory with practice and play an ordering game to recognize the differences of
max-max, max-min ordering policy. The second module accounting for two third of
the class includes MRP, ERP, JIT, quality, variability, scheduling, TOC (theory of
constraint), queueing, purchasing, and decision making.

[z 7]

( Module I Inventory management )
1. Introduction

2. Inventory Management with Deterministic demand
3. Inventory Management with Stochastic Demand
( Module Il Important Concepts/Theories in Production )

4. MRP/JIT/ERP
5. MRPAIIT

6. Quality

7. Scheduling
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I . MARKETING THEORY AND THOUGHT
II. STRATEGIC MARKETING AND THE FUTURE
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The purpose of this course is to familiarize you with:

the design, administration, and limitations of survey research;

the basics of qualitative research, observational research, and experimentation
in marketing;

the basics of sampling in survey research; and

the logic and presentation of scholarly research, especially in reviews of the
extant literature by meta-analysis.

[Fefp 7]

This course will cover some of the major processes in the marketing research, such
as questionnaire design, sampling, and data collection. However, it is not the major
concern as how to conduct the marketing research, instead, to explore the research
opportunities in the survey research. This is an independent study in the doctoral
level. Students are expected to independently work on a research project.
Therefore, each student should conduct a research relate to survey literature.
Potential topics include but not limit to, theories form consumer behavior and
cognitive psychology are perfectly welcome to serve as the foundation of your
research. In addition, survey issues in the internet context are also a popular one.

[# 2]
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This course is an independent study in the doctoral level.
independently work on a research project.

Students are expected to

[BAzp %]

Brand Extension
Family Brand (Brand Portfolio)
Brand Alliance
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The objective of the course is to provide a solid base of knowledge in multivariate
data analysis as well as training in statistical computer software skill. In addition,
how the multivariate data analysis is used for the research problems will be
discussed. The course objectives are fulfilled through class lectures, reading
discussions, exercises practices, tests and term projects

[z 7]

Introduction

Examining Your Data & Multiple Regression Analysis
Factor Analysis & Canonical Analysis

Conjoint Analysis

Multiple Discriminant Analysis and Logistic Analysis
Anova and Monova, Cluster Analysis
Multidimensional Scaling & Correspondence Analysis
Structural Equation Modeling (1)

Structural Equation Modeling(2)

Categorical Data Analysis (1)

Categorical Data Analysis (2)

Hierarchical linear Modeling (1)

Hierarchical linear Modeling (2)

SAS data mining session

[# 2]
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This course is an independent study in the doctoral level. The topics of this semester
are the advanced issues in information process, pricing, and classical theories.
Students are expected to independently work on a research project. Therefore, each
student should conduct a research relate to marketing or consumer behavior by the
end of the semester.

[Fefp 7]

Introduction, Research Motivation and Experimental Design
Theories of Attitude and the Role of Marketing Theory
Similarity

Prospect Theory and Mental Accounting
Assimilation-Contrast Effects

Longitudinal Experimental Design

Moderators and Mediators

Regulatory Goals

Heuristic/Systematic Model (HSM)

Elaboration Likelihood Model (ELM)

Involvement

Product Knowledge

Range Theory

Accessibility-Diagnosticity in Brand Extension
Consumer Perception

Naive Theory
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This course is designed to do case study on Business Models. Two learning
objectives are to achieve. First, the students will study seven management cases
with teaching notes and are expected to teach these cases well. Second, the students
will write a management case in eBusiness or eCommerce area.

[z 7]
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This course is designed to do case study on Business Models which are transformed
by the power of Internet. The students are expected to write 2 cases which discuss
the problems and opportunities that the companies face under the new Internet
environment.

[Fefp 7]
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This course is designed to do case study on Business Models. Two learning
objectives are to achieve. First, the students will study seven management cases
with teaching notes and are expected to teach these cases well. Second, the students
will write a management case in eBusiness or eCommerce area.

[Fefp 7]
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[BAzp 2]

This course is designed to do case study on Business Models. Two learning
objectives are to achieve. First, the students will study seven management cases
with teaching notes and are expected to teach these cases well. Second, the students
will write a management case in eBusiness or eCommerce area.

The cases should be in the fields of analysis of strategic choices, design and
management of the new business models, and risks management issues of the new
business models

[ 7]
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This course is designed to provide students with basic concepts regarding scientific
research methods, approach, and framework development in the business related
fields. Students will have chances to become familiar with basic research-orient
thinking and develop their own tentative frameworks by the end of the course.
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